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For decades Europe has suffered a rural exodus, in which the population, especially young people,
migrated to urban areas, sometimes in search of better professional opportunities or for mere training,
due to lack of opportunity or development. However, these actions have led to the overcrowding of
urban areas, leading to a change in trend, as more and more young people are returning to rural areas
in search of better living conditions.

Change in rural trend

To be more precise, rural depopulation has been described as a crisis. The figures in this regard are
shocking because in the last decade many European rural regions lost between 10-20% of their young
population. This is not due to the lack of beauty, culture or economic potential of the different regions
but to the lack of perspective, as many young people do not see a future in their communities of origin.
For this reason, TouriCulture was created with the idea of redefining this misconception and
transforming this apparent belief into an opportunity.

The absence of traditional urban employment in rural areas is not a limitation, but rather an invitation
to innovate. Through cultural tourism, young people can create businesses that increase the value of
these rural areas or even generate sustainable initiatives that help the town grow in an ecological way.
It can also help people become more aware of how their contributions affect the planet, thus valuing
rural beauty and a lifestyle based on real and close ties.

A union of innovation and tradition

Rural youth have a unique combination of advantages that positions them as natural innovators of
cultural tourism, because they know the advantages and opportunities of both worlds, both digital and
rural. That is why they identify in a more appropriate way the strategies to be carried out in rural areas
to continue growing using certain tools or digital processes.

On the one hand, they have a deep knowledge of their territory, their histories and their traditions. So
they are passionate insiders capable of transmitting authentic narratives. On the other hand, the new
generations have a native digital prowess, so they quickly understand different platforms, thus being
able to expose their local ideas and projects globally without the need for expensive external agencies.

This combination leads to young people's creativity and the ability to innovate. So they can reimagine
cultural heritage in ways that respect tradition but renew it for contemporary audiences.
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Rural Initiatives to Live and Share

Developing rural initiatives that allow people to discover traditions, ways of life and connection with
nature means much more than recovering the past, it is about inviting the visitor to enter the slow and
authentic rhythm of the villages, to actively participate in craft workshops, agricultural days, guided
routes along trails and popular celebrations where each gesture and story transmits values of
simplicity, hospitality and collective wisdom.

These proposals not only preserve the memory and cultural identity, but also transform the tourist
experience into an enriching experience, where the beauty of simplicity and respect for the
environment become the greatest attraction of rural areas, strengthening the bond between
community and visitor and ensuring the sustainable future of these territories.

TouriCulture for Young Entrepreneurs

To contribute to this cause, TouriCulture has designed certain strategies to connect young people with
innovative ideas and help them in that growth. On the one hand, through the Mentor Booklet that
provides a practical guide on how to turn cultural heritage into a viable tourism product. In addition,
TouriCulture Tales works as a platform of inspiration, as the narratives of how other young people have
carried out their projects allow teachers to use them in class to show the art of the possible. In turn,
young entrepreneurs can share their own stories, creating a living learning community.

On the other hand, TouriCulture Labs acts as an incubator for innovation. These spaces allow young
people to work in mixed teams from different locations in practical exercises. Access to digital tools
such as booking platforms, marketing tools, data analysis, etc... It lowers the technological barrier to
entry. Finally, the transnational collaborative network connects rural youth from Spain, Greece,
Romania and other countries, so the exchange of ideas, business models and best practices flows
freely.

Rural Youth Is Not the Future, It's the Present

Europe's rural youth are not the future of cultural tourism; they are the present. With access to
mentoring (VET educators), tools (TouriCulture Booklet, Labs, Tales), and collaborative network
(transnational connection), they are demonstrating that rural is a place of unparalleled opportunity.

For this to scale, three things are needed. First of all, the support and recognition of local authorities
is needed in order to generate more growth and benefits in society. Second, it is essential that young
people in rural areas have access to specific training, mentoring, financing, and digital connections
such as those provided by TouriCulture. Finally, it is beneficial to create a network of connection
between the different local partners, to feel that they are not alone, that is, that there are other rural
young people in Europe to be able to learn together. Herein lies the power of the TouriCulture project.
Itis not just a training program. It is a grassroots movement that rewrites the European rural narrative.
Rural youth are not saving the past; are creating the future.
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